











You can use forecast data to update minimum and
maximum quantities for your items and generate
purchasing advice, based on the new min/max values,
to ensure that you have the forecasted quantities on
hand for each period or season.

& Forecast-driven Replenishment

Forecast | Min/Ma | Puichasing Advice |

Step 1. Choose the forecast that has the items for which purchasing advice has to be created
Forecast # [ACMEXMAS0S JO{@ [ Man/New Year's 2003 (ACME) New Forecast

Click "Next" to continue

Help ‘ Nests ‘ Close |
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CounterPoint calculates the ideal minimum and
maximum quantities for the forecasted items, based
on their safety stock, reorder point, and economic
order quantity (EOQ) values—as determined by the
annual holding cost, ordering cost, and lead time you
specify for each item.

When the dynamic min/max quantity calculations
are complete, you can select the items you want to
update, save their new minimum and maximum
quantities, and then generate the Purchasing Advice
report and the corresponding purchase requests, to
ensure that you can meet the forecasted demand.

I Purchasing Adjustments

After you have posted receivings, you can create and
post purchasing adjustment transactions to correct
received cost and miscellaneous charge values for
individual receivers, in order to update your
inventory and/or cost of goods sold.

I Returns to Vendors

Return to vendor (RTV) transactions may be entered,
reviewed, and posted to record the return of
merchandise to a vendor. RTVs reduce on-hand
inventory and may be vouchered into Accounts
Payable to record credits with a vendor.

Purchasing

I Margin-driven Pricing

If you have defined minimum and target margins for
your item categories and sub-categories, you can set
Price-1 values for your items, based on those
margins, during receiving.

Authorized users can view cost values for each item
on a receiver—along with the applicable minimum
margin, target margin, and current margin values—
and set a new Price-1 value for each item by entering
it directly or by using the Set Price dialog.

Authorized users can also have CounterPoint suggest
new Price-1 values for all items on a receiver, based
on the corresponding target margins.

When you post a receiver, CounterPoint updates the
Price-1 value in each item record with the values
specified on the receiver.

IAccounts Payable Interface

Received purchase orders may be vouchered directly
into a third-party Accounts Payable system. Invoices
may be vouchered to the vendor and a report of
unvouchered receivings is provided. Interfaces to
more than a dozen A/P accounting packages are
provided, as detailed in the Accounting section on
page 39 of this booklet.



Sales History

Tracking and analyzing your sales history is a critical part of managing your business. You need to learn
from the past in order to plan for the future. CounterPoint includes powerful Sales History reports and
tools that let you make sense of where you’ve been, so you can plan where you’re going.

CounterPoint allows you to retain, review, and report

the entire history of your sales from the moment you Sales History at a Glance...

begin using it. The only limitation is your disk space!
Ticket history view
View and print all of your customers’ sales, including

) ) Ticket history report

the items purchased, how they paid for them, and the

. . . Dashboard
prices they paid. Or examine your sales from your
items’ perspective to determine which items were the MarketBasket
consistent performers and which ones were duds. Sales history by item, customer, and sales rep
Compare your sales year-to-year or during specific Sales analysis for user-defined groupings
seasons, holidays, or annual promotions. Analyze Sales History Profit report

sales by station to get an idea of how traffic patterns Flash Sales report

and your store’s layout affect your bottom line. Find !
. . L Management history
out which salespeople are worth their commissions

and which ones are just getting by. Bl tithy Customer

. . L. . Sales History by Customer by Item
With a library of sophisticated reports, CounterPoint

lets you major in history. R report

Exceptions report

I Ticket History Commissions Due report

. . . les Analysis b
You can view detailed history for every sale and By Growp

return ticket, including bill-to and ship-to addresses,
line-item detail, payment detail, sold gift cards and
stored value cards, sales tax, notes, and so forth. ITicket History Report

e Dt ieery. The Ticket History report provides audit-level

: dPr S E S 9 . . . . .
| historical detail for all of your tickets or for a single
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Look up tickets from history by ticket number, store You can configure the Ticket History report to

number, or station number, or posting event, and include line-item detail—and cell-level detail for

then review as much detail as you like. You can even gridded items—for each item, payment detail, serial

reprint a ticket directly from the ticket history view. number detail, and cost values, as well as summary of

the payment types that were used on all tickets.




I Dashboard

CounterPoint SQL’s Dashboard provides a unified,
graphical interface that allows you to monitor
performance throughout your business.

The Dashboard presents a visual snapshot of various
Key Performance Indicators (KPIs), giving you a
“bird’s eye view” of different areas of your business,
allowing you quickly review current and past
performance in order to better manage your business.
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The Dashboard includes separate pages, or views, for
a variety of performance areas, each of which displays
the KPIs—also known as metrics—that are relevant
to that particular area.

For example, the Day page shows daily activity across
your entire company for the selected date, including
the number of tickets, sales dollars, gross profit,
profit margin, and average ticket amount for that day.

Similarly, the Periods page displays KPIs for a
specified time period (e.g., week, month, season, or
year), while the Vendors and Products pages allow
you to review the performance of products from
specific vendors or in particular categories.

Each page presents relevant KPIs as a series of gauges,
meters, and graphs, using a familiar color-coded
system. By establishing performance targets and
thresholds, you can control when each performance
indicator goes from green (good) to yellow (marginal)
to red (problematic). By monitoring the various KPIs
that are available, you can quickly see which areas of
your business are doing well and which ones require
your attention.

Sales History

I MarketBasket

The Dashboard also includes the MarketBasket
view, which displays related items sales (i.e., items
that were sold together on the same ticket) for the
last six weeks by store, by item, and by category.

This view allows you to perform basic market basket
analysis, which can help you identify cross-selling
opportunities to drive merchandising, purchasing,
and pricing decisions.
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For example, if the MarketBasket view reveals a
correlation between dolls and candy (i.e., those items
are sold together on a high percentage of tickets), you
might decide to place your candy bins near your doll
display. Similarly, you might discount one item in a
related pair of items to encourage customers to
purchase the other, higher-priced item.

I Flash Sales

The Flash Sales report provides a brief, one-page
synopsis (with an optional pie chart) of sales activity
at one or more stores for a specified period of time.
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The Flash Sales report details the total sales, number of
tickets, average sales dollars per ticket, cost of sales, and
gross profit for each store during the reported period.




Sales History

ISaIes Analysis by Group

Sales Analysis by Group is a powerful reporting and
analysis tool that lets you define and present dozens
of different analyses of historical ticket sales
(including optional pie charts).
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Choose from more than 120 different groupings,
including item number, item category, customer zip
code, customer category, customer profile fields, user,
store, vendor, hour of the day, week, and many more.
For gridded items, you can group sales for colors and
sizes within each category and sub-category.

For example, you can group reported data by item
category to analyze sales activity at the category level.

&4 sales Analysis by Item category (Item)
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Each group can display up to three reporting periods.
You can print all members of a group or just selected
members (e.g., the top 10 or bottom 20).

Store-level groupings summarize a store’s activity
including ticket lines, sale amounts, and profitability.
You can generate reports for one or more days, for one
or more stores, and for a multitude of other criteria.

You can even view “theoretical” sales—as if all goods
had been sold at the retail price.

Use filters to limit the report to particular tickets
(e.g., stores, customers, and stations) and/or
particular line items (e.g., items, categories, and
vendors). You can also use filters to limit the group
members (e.g., “only item categories A, B, and C”).

Groups with no history can also be included, allowing
you to see, for example, all your sales reps, whether or
not they had sales activity during the period.

ISaIes History Reports

The Sales History by Item by Customer and Sales
History by Customer by Item reports, analyze what
merchandise is being sold and who is purchasing that
merchandise. These reports may be created for a
selected range of items, customers, stores, dates,
categories, or any other reportable criteria, and allow
you to “drill down” to additional levels of detail.

Sales History by Item by Customer shows selected
items and indicates which customers purchased those
items, along with the applicable sales, quantities,
profitability, and percent-of-total figures.

Sales History by Customer by Item shows selected
customers and lists the items they purchased, along
with the applicable sales, quantities, profitability, and
percent-of-total figures.

I Reports

In addition to the Sales History reports detailed
above, CounterPoint includes the following reports:

¢ Commissions Due

e Management History

e Return Tickets

e Tax History

e Tax Exceptions

e  Price Exceptions History
e Voided Tickets

e Sales History Profit

e Sale History by Sales Rep
e Sales Rep Productivity

e Price Reductions

e Miscellaneous Kit Sales



Opening an online store is easier than you think. Ecommerce capabilities are built into CounterPoint
and are compatible with CPOnline, Radiant’s Web-hosting and ecommerce service designed especially

for CounterPoint merchants of all sizes.

CPOnline combines the essentials of ecommerce into
one simple package, including member-specific items
and pricing, eNewsletters, Google Base submissions,
automatic order notifications, real-time credit card
authorizations, package tracking, and a wide range of
payment and shipping options.

With easy set up, flexible configuration, and powerful
retail functionality, CPOnline can help you quickly
extend your product offering to the web. It’s fully
integrated with your CounterPoint system, saving you
time and money on administration and ensuring a
seamless shopping experience for your customers.
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ICounterPoint Integration

Publish your inventory, customers, and pricing
information directly from CounterPoint with a
minimum of effort and expense. Then, process and
fulfill CPOnline orders through your CounterPoint
system. With CPOnline, your inventory, customers,
and pricing are always in sync!

e Update inventory in CounterPoint and instantly
publish changes to CPOnline.

e Use CounterPoint’s pricing, including sale prices,
or publish different prices in your online store.

e Upload customer records from CounterPoint and
invite existing customers into your online store

e Send customer orders from CPOnline to
CounterPoint for quick and easy fulfillment

CPOnline at a Glance...

CounterPoint integration

Complete Web site and shopping cart

E-mail forwarding

Customizable, search engine-friendly templates
with Cascading Style Sheet (CSS) support

Store Management Web site for configuring every
aspect of your online store

Built-in Rich Formatting editor for adding images
and formatting content without writing HTML
Unlimited extra pages for additional information
about your store, products, and services
Real-time authorizations via CPGateway

Card identification services (CVV2/CVC2/CID)
PayPal, A/R charge, and foreign currency support
Gridded items, alternate units, flexible pricing,
and browse by vendor

Special member pricing and member-only items
Customer-specific discounts

Online account access for shoppers

Shipping calculation for FedEx, UPS, and USPS
Integrated package tracking

International shipping

Automated shipping notification via e-mail
Automated data transfer to & from CounterPoint
Step-by-step documentation

Online knowledge base and live technical support
Multiple Boutique Stores with different products
and branding tied to one CounterPoint system*
CounterPoint Ticket History allows customers to
view online and brick-and-mortar purchases*

Restricted Store Access limits online shopping to

existing customers only*

Tax Rate Lookup by ZIP Code*

* Premium Features not included in monthly CPOnline fees




Ecommerce

ISaIes & Marketing

Get noticed—and stay noticed. CPOnline includes
the marketing tools you need to make your online
store a profitable endeavor.

e Search engine-friendly URLs are optimized for
search engines and use common language that
allows search engines to better understand your
products and services.

¢ Search Engine Marketing (SEM) Services help
generate higher revenue by attracting new
customers to your online store.

e Meta descriptions, meta tags, and page titles
help search engines better understand the
content of each page on your storefront.

e eNewsletters keep customers informed about
upcoming sales, special offers, and new items.

¢ Discounts and promo codes drive traffic to
your store with flexible discount options.

¢ Quantity discounts allow you to offer online
discounts for individual items, as well as for
entire categories of items.

e Abandoned cart e-mail identifies shoppers who
recently abandoned their carts and promptly
sends them an e-mail notification.

¢ Google Base and Google Sitemaps increase your
Web presence and help shoppers locate items in
your store.

e Google Analytics helps you understand more
about each shopper and the Web sites that drive
traffic to your site.

o Featured items encourage impulse buys.

e Tell-a-friend e-mail lets your online shoppers
alert their friends about items on your storefront

o Affiliate programs reward Web sites that advertise
your products or provide links to your storefront

I Security

CPOnline complies with PCI DSS requirements and is
approved by Visa as CISP-Compliant Service Provider.
CPOnline also supports CVV2/CVCz2 card verification.

Security is provided through SSL, an industry
standard that employs the latest 128-bit encryption
technology to encrypt sensitive information—Ilike
your customers’ names and credit card numbers—for
safe transfer over the Internet.

I Professional Services

CPOnline is designed to be your do-it-yourself
solution to ecommerce success. Step-by-step
instructions are available to walk you through setting
up and maintaining your online store. If you want
help from the experts, Radiant Systems offers a
number of additional services to help you make the
most of your CPOnline experience:

Search Engine Marketing (SEM) - Target the
shoppers actively searching for your product, drive
more traffic to your site, and significantly increase
your online sales. SEM delivers a powerful return on
the investment of your marketing dollars.

Design Services - If none of the built-in templates
meet your needs, Radiant can work with you to create
a truly unique look and feel for your online store.

Custom Development - Every online store has
different needs. Chances are you'll think of something
you'd like to see in your online store that we never
anticipated. Radiant Systems can customize your
online store to make it work the way you do.

Personalized Training - We provide live, dedicated,
one-on-one guidance to help you open your online
store quickly and efficiently. Our product experts will
answer your questions and guide you through the
configuration options that are most suitable for your
particular business.

I Demo Store

Take a tour of a working CPOnline storefront at
www.CPOStores.com/Demo or check out our Design
Gallery at www.CounterPointPOS.com/Gallery.
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Accounting

CounterPoint integrates seamlessly with a variety of third-party accounting packages, allowing you to
transfer information between CounterPoint and your General Ledger and Accounts Payable software.

You can interface distributions to your General
Ledger (G/L) and voucher received purchase orders
into Accounts Payable (A/P). Utilities also allow you
to import accounts into CounterPoint from your
accounting software, and to share vendor information
between CounterPoint and your A/P system.

CounterPoint include direct accounting interfaces to
a number of popular accounting packages, including
QuickBooks, BusinessWorks, Great Plains, MAS
90/200, and Small Business Financials.

CounterPoint also includes pre-defined export
interfaces to ACCPAC, Solomon IV, MIP Fund
Accounting, The Financial Edge, and Peachtree.

Ilmport and Export Utilities

To ensure that your accounts in CounterPoint match
your General Ledger, you can import account
numbers from your G/L and automatically designate
them as valid main accounts and/or profit centers.

You can also create or update vendors in
CounterPoint from the vendor records in your
Accounts Payable module, or vice versa.

IGeneraI Ledger

CounterPoint account numbers are mapped to the
corresponding G/L account numbers. Mapping rules
can be set up that pertain to all accounts or on a one-
to-one basis. G/L account numbers may be up to 50
characters and may be segmented.

Distribution activity can be transferred automatically
into your General Ledger in summary or in detail,
providing a complete audit trail from G/L.

You can print a Distribution Report by account
number or by posting source (i.e., distribution type or
module). The summary version of the report lists
distributions by event, date, and account, while the
detailed version provides a complete audit trail back
to the individual posting journals and document
numbers that originally created the distributions.

Direct Interfaces

QuickBooks US 2003-2009
QuickBooks Canada 2005-2009
Sage BusinessWorks 2009
BusinessWorks 5.0 through 8.0
Great Plains 7.5 through 10.0
MAS 90/200 v3.x and v4.x

Small Business Financials 8.0 through 10.0

Export Interfaces

ACCPAC 5.1 through 5.4
QuickBooks 2000-2005

Solomon IV 5.0 and 5.5

MIP Fund Accounting vs.1 or later
The Financial Edge

Passport Business Solutions vi1

Peachtree 2005 through 2009

IAccounts Payable

If you are using an Accounts Payable package to track
payables and issue checks outside of CounterPoint,
when a purchase order has been received in
CounterPoint, you can voucher the receiver into your
A/P module as an invoice (i.e., a payable).

You can partially voucher a receiver multiple times, if
necessary, until it is fully vouchered. You can also
enter A/P invoice vouchers and transfer the
corresponding accounting distributions into your A/P
system along with the invoice vouchers.

Further, return to vendor (RTV) transactions can be
vouchered into A/P as invoice credits.

The Unvouchered Receivings reports provide a list of
received purchase orders that have not yet been
vouchered, while the Vouchered Receivings report
indicates which receivings have been vouchered,
along with their voucher information.



Payment Processing

Processing payment transactions is a crtical part of your business. CounterPoint’s integrated payment
authorization and settlement features make processing those transactions quick and secure, reducing

your risk, along with your checkout times.

CounterPoint includes electronic draft capture (EDC)
capabilities that allow you to process credit cards,
debit cards, and other EDC transactions through
Radiant Payment Services or RBS Lynk.

Adding the Credit Cards Option allows you to process
credit cards with additional processors, including
First Data North, First Data South, Paymentech,
TSYS (formerly Vital), and Moneris Solutions.

Regardless of which processor you use, CounterPoint
provides you with an integrated solution for
processing credit cards, debit cards, and other EDC
transactions that offers the following benefits:

e Rapid, automatic payment authorizations
e Faster checkout times

e Reduced customer frustration

e Fewer errors and fewer chargebacks

IPCI DSS Compliance

The Payment Card Industry (PCI) Data Security
Standard (DSS) outlines a set of guidelines that
merchants must follow in order to protect cardholder
information and reduce the risk of credit card fraud.

Compliance with these guidelines ensures that
sensitive cardholder information is secure and limits
merchants’ liability for the fraudulent use of
cardholder data obtained from their systems.

Since these guidelines were established, Radiant
Systems has taken a leadership role in PCI DSS
compliance by ensuring that our applications meet all
PCI DSS requirements and by helping merchants
configure and maintain secure environments for
processing sensitive cardholder data.

CounterPoint SQL is recognized by Visa as a
Validated Payment Application. This designation
means that CounterPoint meets all Payment
Application Best Practices (PABP) requirements for
cardholder information security and provides the
cornerstone of a fully PCI DSS-compliant system.

Payment Processing at a Glance...

PCI DSS compliance

Credit card authorization and settlement
Check authorization (Certegy and TeleCheck)
Debit card support

Canadian debit card support (Moneris Solutions)
Purchase card support (Level II)

Electronic Benefit Transfer (EBT) food stamps
Stored value cards (SVCs)

Address verification services (AVS/AAV)

Card identification services (CVV2/CVC2/CID)
Retail, MOTO, and Ecommerce merchant
support

CPGateway support for 2-second credit card

processing over the Internet

American Express CAPN compliance
Direct authorization of AmEx transactions
Dial-up processing

MSR and MICR support

Electronic signature capture

ICredit and Debit Cards

CounterPoint allows you to obtain authorizations for
credit and debit card transactions at the Point of Sale,
via a dial-up or Internet (i.e., CPGateway) connection.

Credit card numbers can be entered manually or
obtained via a magnetic stripe reader (MSR), while
debit card processing requires the use of MSRs and
PIN entry devices. CounterPoint also supports
electronic signature capture via payment terminals.

Printed invoices and receipts include masked card
numbers, in compliance with PCI DSS requirements.

Credit and debit card transactions can be settled
(i.e., electronically transferred) at the end of the day.
You can also print the Pre-Settlement List to review
the day’s transactions prior to settlement.



IAddress Verification and Card Ildentification

Address verification confirms the cardholder’s
address with the processor when the physical card is
not swiped, reducing the risk of fraud and the
potential for chargebacks against the merchant.
Address verifications services (AVS) are primarily
used in mail-order or ecommerce environments
where physical cards are not typically present.

CounterPoint also supports card identification
(CVV2/CVC2/CID) services, which provide additional
verification for a transaction by sending the extra
three or four security digits printed on the back of the
card to the processor.

Address verification and card identification services
do not affect whether a transaction is authorized.
They are simply safeguards to help you avoid fraud.
If the information the customer provides does not
match the information the processor has on file, you
can decide whether process the transaction.

I Purchase Cards

CounterPoint supports Level II Purchase cards,
Corporate cards, Business cards, and Commercial
cards, all of which are referred to as “purchase cards.”

Purchase cards are Visa and MasterCard cards that
look like normal credit cards, but are processed in a
special way so the cardholder—typically a large
business or government agency—will receive
additional information on monthly statements
regarding the type of goods or services purchased.

I Check Authorization

CounterPoint supports check authorization through
TeleCheck and Certegy with most processors. MICR
check readers are optional, but are quicker and more
accurate than manual data entry.

I CPGateway

CPGateway is a service provided by Radiant Systems
that allows you to authorize and settle credit card,
debit card, stored value card, EBT food stamp, and
check transactions over the Internet. This method is
much faster and more reliable than dial-up
communications, typically providing authorizations
in 2 seconds or less.

Payment Processing

CPGateway supports all of CounterPoint’s EDC
features and offers simple configuration, affordable
fees, increased reliability, faster batch settlements,
and automatic failover to a dial-up connection.
CPGateway supports multiple workstations through a
single Internet connection.

I Direct Authorization of AmEx Transactions

Typically, credit card transactions are authorized and
settled through your processor and you are charged a
separate fee for each authorization and settlement.

If you are using CPGateway, however, you can
authorize AmEx transactions directly through
American Express, instead of through your processor,
allowing you to avoid the fees that are normally
associated with authorizing AmEx transactions
through your processor (settlement fees still apply).

IEBT Food Stamps

EBT food stamp processing is available through
Radiant Payment Services, First Data North, and
TSYS, allowing merchants using CPGateway to accept
EBT food stamps and issue refunds to EBT accounts
at the Point of Sale for eligible items.

To authorize an EBT transaction, you can swipe the
customer’s EBT card, using an MSR device, or enter
the EBT card number manually. The customer then
enters a PIN using a PIN pad and the transaction is
authorized or denied. If the transaction is authorized,
the customer’s EBT balance is printed on the receipt.

IStored Value Cards

Merchants using CPGateway can sell and redeem
stored value cards (SVCs) at the Point of Sale,
recharge an SVC, process a return to add value to an
existing SVC, view the current balance of an SVC, and
issue cash back to clear an SVC’s remaining balance.

The value of each SVC is maintained by a third party,
which means that accurate and up-to-date SVC
information is always available from any merchant
site, guaranteeing that an individual card cannot be
redeemed multiple times at different stores.

CounterPoint is compatible with stored value cards
from Comdata Stored Value Solutions, First Data,
Paymentech, and RBS Lynk.



Data Interchange

One of the advantages of the SQL Server database platform is that CounterPoint SQL data can be easily
exported into other applications or imported from external sources.

CounterPoint SQL includes a set of advanced Data
Interchange utilities that facilitate the transfer of data
between CounterPoint and third-party applications.

IData Migration Utility

The Data Migration utility allows you to convert data
from virtually any source into CounterPoint SQL
using a simple, unified interface. This utility
simplifies the process of upgrading to CounterPoint
SQL from CounterPoint v7 or a legacy POS system.

You can migrate data directly into a number of
functional areas, including Setup, Inventory,
Purchasing, Customers, Point of Sale, and History.
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For each of these categories, there are specific data
types you can migrate, each of which corresponds to
a type of record in CounterPoint. For example, in the
Purchasing category, you can migrate vendors,
vendor items, and purchase orders.

The Data Migration utility guides you through each
step of the data migration process, including creating
temporary data migration tables, importing data from
.CSV files into those tables, selecting the categories of
data to migrate, and then moving the selected data
into live CounterPoint SQL tables.

The Data Migration utility includes additional tasks
that automate the process of copying and importing
data from CounterPoint V7 into the data migration
tables as part of the upgrade process.

You can also access the Database Import and SQL
Script utilities directly from the Data Migration
utility, allowing you to map fields from your source
files into the data migration tables, and then run
UPDATE, INSERT, and DELETE statements to pre-
process the data migration tables for the migration.

I Database Import

Use the Database Import utility to import data from
any .CSV file directly into a table in the CounterPoint
database in order to create new records, update
existing records, or both.

The Database Import utility allows you to map the
fields in your source file to the corresponding fields in
the destination table. You can map fields manually,
using a drag-and-drop interface, or you can allow
CounterPoint to map source fields to destination
fields with names that match the values in the first
row of the source file.

The Database Import utility includes a variety of
parameters that allow you to control how the data in
the source file is imported. You can save sets of
import parameters, including field mappings, and
then load them whenever you need to import data
from a particular source.

I Database Export

Use the Database Export utility to export data from
any CounterPoint table to a .CSV file, for use in
virtually any third-party application. You can specify
the fields in the source table you want to export or
create an SQL query to select the fields to export.

The Database Export utility also allows you to control
the content and format of the export file to
accommodate the requirements of the destination
application (e.g., Microsoft Word® or Excel®).



You need a retail management solution that grows with your business. When you add stores and
locations, the Multi-Site Option allows you to easily manage and synchronize data between them.

Multiple stores can run CounterPoint in a Wide Area
Network (WAN) environment, connecting to the
central database via Windows Terminal Services® or
Citrix Metaframe®. Alternatively, merchants who
need to allow day-to-day operations to be carried out
at each store without a constant connection to the
central database, can use the Multi-Site Option.

The Multi-Site Option allows multiple CounterPoint
sites to operate independently, using site-specific
copies of the company database, and connect to the
central server periodically to synchronize data using
the DataXtend Replication Engine (DXRE).

The Multi-Site Option offers the following benefits:

e Independent operations at multiple sites
e Automatic, unattended, remote-site updating
e  Multi-location data integrity

I Multi-Site Environment

A Multi-Site environment consists of a single Hub
site, which is usually the main office or a central
location, and one or more Remote sites, which
represent additional stores or branch offices.

Each site includes a database server; the Hub—or
First—site maintains the complete database, while
each Remote site houses a partial database that
contains only data that is relevant to that store.

IWork Sets

For Multi-Site purposes, tables in the CounterPoint
database are divided into groups of related tables,
called work sets. Each site may “subscribe” to specific
work sets, ensuring that it receives only the data it
needs. Work sets are automatically created for each
store and stocking location.

For example, the MAIN work sets contain just the
data that pertains to the MAIN store (e.g., tickets,
customer records, ticket history, and so forth) and
stocking location (e.g., inventory data and inventory
transaction history).

Work sets offer a number of benefits, including:

e Speed: Replication for each site is fast, since each
site only replicates the data it needs.

e Size: Remote databases are smaller, increasing
speed and reducing server requirements.

e Convenience: LookUps, Zooms, reports, and so
forth only display data that is relevant to each site.

e Security: One site cannot alter another site’s data if it
is not subscribed to that site’s work sets.

To further reduce data transmission and data storage
requirements, a site can subscribe to another site’s
“data” work sets, but not its “history” work sets. For
example, the EAST location may need the WEST
location’s inventory, but not its inventory history.

I Replication

The Hub and each Remote site operate independently
and periodically exchange—or replicate—information
using the DataXtend Replication Engine (DXRE),
which is included with the Multi-Site Option.

During each replication session, DXRE replicates the
changes made to a database since the last session and
with another site via TCP/IP. DXRE automatically
initiates contact with the appropriate replication
partner to ensure that each site gets all the data it
needs, based on the site’s subscribed work sets.

Replication can be scheduled to take place throughout
the day or overnight. Data is replicated bi-directionally
in a single session. Log files for each session can be
viewed using the Radiant Log Viewer, or you can set
up a Windows task to automatically e-mail logs every
day to report the status of each replication session.

IRadiant Management Console

The Radiant Management Console allows you to
manage the servers in your Multi-Site environment
from a central location. Use it to subscribe Remote
servers to work sets, schedule replication for each
server, and start replication sessions between your
Remote servers and the First Site.



Hardware & Other Services

Radiant Systems has been providing innovative, end-to-end solutions to the retail industry for more
than a quarter of a century, offering unmatched reliability and ease of use. Radiant’s products are

deployed in over 100,000 sites. Why not yours?

Radiant’s approach is simple: reliable and compatible
solutions with low total cost of ownership. Since we
manufacture retail hardware and develop retail
software, it’s an approach that only Radiant can take.

By choosing Radiant Systems as the single source for
your integrated hardware and software solution, you
reduce your implementation risks and optimize your
technology investment for your environment.

I Point-of-Sale Hardware

Radiant Systems offers a complete line of hardware
designed especially with CounterPoint users in mind.
Rugged, reliable, and feature rich, our hardware is
built to last in the harshest retail environments.

And Radiant stands behind its hardware by providing
a comprehensive, no questions asked hardware
replacement warranty with every unit.

Radiant’s full line of hardware includes compact
workstations with easy-to-use touchscreen interfaces,
powerful back-office servers, indoor and outdoor
kiosks, and more.

CounterPoint-compatible POS workstations include:

P1560 & P1760 (Premium Models): The Pi560 and
P1760 are our most advanced all-in-one workstations,
featuring key innovations like a 15” or 17”7 high-bright
touchscreen, a fast Intel® Core 2 Duo® or Celeron®
processor, built-in 3-track MSR, passive cooling, and
our exclusive CableLock™ cable management system.

Pi520 Workstation (Mainstream Model): The
P1520 is Radiant’s mid-range all-in-one workstation,
featuring a 15" touchscreen, an Intel Pentium® or
Celeron® processor, integrated MSR, passive cooling,
and the CableLock cable management system.

P1515 Workstation (Value Model): The Pis15 is an
affordably-priced all-in-one workstation, featuring a
15” resistive touchscreen, a power-saving Intel Atom™
processor, built-in MSR, and a small footprint with
flexible mounting options.

I Peripheral Devices

Radiant also offers a wide range of peripherals that
are certified for use with CounterPoint, including:

e Receipt printers

e Label/barcode printers

e (Cash drawers

e Barcode readers

e  Magnetic Stripe Readers (MSRs)

e 2x20 Customer Displays

e LCD Customer Displays

e PIN Pads

e Signature Capture Devices

e Biometric Devices/Fingerprint Readers

CounterPoint is also certified for use with third-party
peripherals from other providers, including:

e Magnetic Ink Character Recognition (MICR)
check readers

e Electronic Scales

e Laser and inkjet printers



IRadiant Payment Services

Radiant Payment Services (RPS) is Radiant’s own
payment processing platform, which provides
integrated authorization and settlement of credit
card, debit card, check, and EBT food stamp
transactions. Radiant Payment Services’ nationwide
payment infrastructure is backed by fully-redundant
data centers to ensure consistent availability and
optimal routing times.

From the time a payment is made through the
settlement of funds, RPS manage the entire
transaction process. As a result, you have fewer
points of contact, with fewer opportunities for error,
and benefit from heightened security, competitive
and transparent pricing, and an integrated solution
that is easy to implement and manage.

ISearch Engine Marketing

Recent studies suggest that as many as 68% of
in-store purchases begin with online research.

Having an informational Web site is a requirement
for doing business today. Selling merchandise online
is a natural next step. But having great content
without using Search Engine Marketing (SEM) is like
putting a sign for your store in the desert—very few
people are going to find out about your business!

Radiant’s SEM consulting service can help you
increase your sales by driving more traffic to your
Web site, online store, and brick-and-mortar stores.
Contact us at retailsales@radiantsystems.com or
(800) 852-5852 to schedule your free consultation.

ICounterPoint Subscription Service

The CounterPoint Subscription Service (CSS) keeps
your CounterPoint system up-to-date. With CSS, you
receive all feature enhancements (updates and
corrections) as they are added to CounterPoint, along
with updated documentation. CSS also ensures that
your system remains PCI DSS compliant and allows
you to access the CounterPoint Dashboard.

Plus, current CSS subscribers can access the Support
area of our Web site, where you can find product
downloads, software updates, the CounterPoint
Knowledge Base, news about upcoming features, and
the CounterPoint Users Forum.

Hardware & Other Services

I Radiant Systems Retail Partners

CounterPoint SQL is available exclusively through a
network of Radiant Systems Retail Partners, who
know as much about CounterPoint as we do. Radiant
Retail Partners provide complete business solutions
for retail merchants, including pre-sale consulting,
software, equipment, configuration services, training,
and ongoing support.

ITraining

Your Partner is your first source for CounterPoint
training, but Radiant Systems enhances your learning
opportunities by offering comprehensive training
courses—including instructor-led classes, webinars,
and computer-based tutorials—that cover all aspects
and features of CounterPoint.

Visit www. CounterPointPOS.com/training for up-to-
date training schedules and course descriptions.

ICounterPoint Users Forum

The CounterPoint Users Forum is the official place for
you to share questions, suggestions, and information
with other CounterPoint users. You'll be amazed at
what you can learn in the CounterPoint Users Forum!

I CONNECT Conference

Join us for CONNECT, the annual Radiant Retail User
Conference. You can meet the people behind the
software, learn new things that your system can do,
and “talk shop” with hundreds of other CounterPoint
and Radiant Systems users.

Check out www.CounterPointPOS.com/news/connect
for more information about how you can CONNECT
with Radiant Systems and other CounterPoint users.

ICounterPointPOS.com

Visit our Web site, www.CounterPointPOS.com, for
more information about CounterPoint SQL, Radiant
POS hardware, and all of the valuable products and
services Radiant offers.

You'll find information about new features and software
updates, as well as contact information, support
resources, training schedules, the CounterPoint Users
Forum, and much more.
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Thank You!

Thank you for your interest in CounterPoint SQL from Radiant Systems! We look forward to

providing you with exceptional solutions for the life of your business.
Call us today at (800) 852-5852.

WEe'll put you in touch with a Radiant Systems Retail Partner in your area who can give you a
free software demonstration and show you how CounterPoint SQL fits your business needs.
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Radiant Systems, Inc. is a leader in providing innovative technology to the hospitality and retail industries.
Offering unmatched reliability and ease of use, Radiant’s hardware and software products are deployed in
over 100,000 sites across more than 100 countries. Founded in 1985, Radiant Systems is headquartered in
Atlanta, with regional offices throughout the United States, as well as in Europe, Asia, and Australia.

For more information, please visit us at

www.CounterPointPOS.com

or contact us at (800) 852-5852
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